
If you see the sign then 
don’t come knocking  
That’s the message to all 
cold callers, doorstep  
sellers and pushy pedlars 
from residents in one area 
of Golborne that has just 
become Wigan’s first  
Official  “No Cold Calling 
Zone (NCCZ)”. 
Launched this week, the 
zone covers Thornfield Close 
and Lancaster Avenue and is 
an attempt to crack down on 
rogue traders, doorstep  
conmen and distraction  
burglars. 
Wigan Council’s Trading 
Standards team has worked 
closely with the police,  Age 
Concern and other  agencies 
to set up the zone where any 
doorstep sellers who call on 
residents without an  

appointment, will be told 
they are not welcome. 
The area is prominently  
identified with high visibility 
signs and residents have 
been encouraged to report 
anyone trying to sell  
door-to-door to the Trading  
Standards team. 
Wigan Chief Trading  
Standards Officer Alan  
Blundell says: “We get a lot 
of complaints from people 
who have agreed to have 
work done at their homes 
after they have had  
someone turning up on the 
doorstep. In many  
instances they have been 
charged extortionate 
amounts of money for very 
poor quality work, or in 
some cases for work that 
was completely  
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Who are Trading Standards?  

The Trading Standards Service is part of Wigan Council’s Environmental Services  
Department.  Our aim is to achieve a fair, safe and honest trading environment within  
Wigan Borough.  Whether you are a consumer or a trader, you are equally important to us. 

unnecessary. These traders 
often avoid any comeback by 
giving out false details. 
“We don’t want to obstruct 
legitimate businesses but we 
are aware that these rogue 
traders who call round  
uninvited are often involved in 
serious criminal activity. This 
often includes people who 
claim to be from organisations 
such as the council or water 
board to get into someone’s 
home to steal their  
belongings.” 
The zone has been funded 
through the Greater  
Manchester Police  
Authority and all residents in 
the area have been visited 
and briefed on how to handle 
unwanted callers. 
The area was chosen  
because of the high number of 
older residents and because 
police and trading standards 
officers have already received 
complaints about doorstep 
sellers and rogue traders.  If it 
is a success it will be  
expanded to other parts of 
Wigan Borough in due course. 
Inspector Gail Spruce from 
Greater Manchester Police 
said she hoped the zone 
would give residents the  
confidence they needed to 
just ‘slam the door’. 
“We are encouraging people 
to not even speak to people 
who turn up at their door  
unannounced,” says Inspector 
Spruce. “The residents should 
just show them the signs or 
the cards we have left at 

Continued on page 2/... 



Good Eggs 

When it comes to  
sensible shopping, who’s 
the best of the bunch? 
Well, in Wigan Borough this 
year’s champions of the 
aisles are four  teenage 
lads from Hindley! 
And now school chums 
Alex Bond, Aaron  
Brownbridge, Shane Cross 
and Matthew Dawson are 
set for a trip to the Trafford 
Centre as part of the  
regional finals of a national 
consumer competition. 
The four friends from  
Hindley  Community High 
School recently beat off stiff  
competition from 10 other school 
teams from across the borough in this 
year’s Trading Standards Young  
Consumers of the Year competition.  

The Hindley crew scored the highest 
when faced with questions on a range 
of subjects including food health and 
safety, managing money and safety 
and the environment.. 

Wigan Council’s Chief Trading  
Standards Officer Alan Blundell 
says: 
“The competition is aimed at  
developing team-building skills and 
will help pupils between 14 and 17  
become skilled and informed  
consumers. 
“It makes young people aware of 
their responsibilities as well as their 
rights and gives them essential life 
skills that will stand them in good 
stead when they start work.” 
The Hindley team shares the top 
prize of £100 in vouchers and also 
received a special certificate for 
their school. 

The fantastic four will take part in the 
Trafford Centre regional finals on 
Wednesday March 21 and if they win 
they will go through to the national 
final held at the Trading Standards’ 
annual conference later in the year. 

Consumer Champs: Showing off their winners' certificates 

are Wigan's Young Consumer competition winners  

Alex Bond, Aaron Brownbridge, Shane Cross and  

Matthew Dawson.  

receive an individual certificate and a 
crème egg! 
The Mayor, Councillor Mrs Eunice 
Smethurst presented their prizes on 
Friday 30th March at the school  
assembly. 

Runners up in the 
competition, which 
attracted 20 entries, 
were Canon  
Sharples Primary 
School in Whelley, 
while St Thomas 
Church of England  
Primary School in 
Leigh came third. 
They win £60 and 
£40 in vouchers  
respectively. 

Pupils from St Mary and St John 
Catholic Primary School in Wigan 
have won first prize in Trading  
Standards “Easter Eggs - Value for 
Money?” Competition which is in its 
11th year. 
Wigan Trading Standards 
run the annual competition, 
encouraging young  
consumers to think about 
value for  money when they 
go shopping for Easter Eggs. 
Primary Schools across the 
Borough were asked to  
compare three Easter Eggs 
for weight, packaging,  
content, price – and of 
course taste!  The pupils 
then had to create a  
colourful display all about 

their findings which was judged to find 
the winner. 
St Mary and St John Catholic Primary 
School will receive £100 in vouchers 
for wet weather toys, as well as a 
framed certificate.  Each pupil will  

the whole community is 
behind this and we are 
sure it will be a   
success”. 
“The difficulty for people 
of my generation and the 
older people who live 
here is they were brought 
up to be polite. It can be 
difficult to go against 
your upbringing and also 
embarrassing to turn 
someone away.  

every house and close the door on 
them, even if they are from legitimate  
businesses.” 
Resident Elizabeth Wood, who is also 
Thornfield Close’s Homewatch  
Co-ordinator, has already reaped the 
benefits of living in the zone. 
“So far I have had the confidence to 
turn away two people who turned up 
trying to sell me something,” says a 
delighted Elizabeth. “We are really 
pleased that our area has been  
chosen to pilot this scheme. We know 

Thankfully the support 
we have from Trading 
Standards, the  
police and the signs 
give us the back-up we 
need to deal with these 
people. 
“All we can hope for 
now is that these  
people see the signs, 
get the message and 
don’t come knocking in 
the first place.” 
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Julie Middlehurst, Elizabeth 

Wood and Inspector Gail 

Spruce celebrate the launch 

Come On Down—Shopping Scholars Trafford Centre Trip 



Young people and alcohol 
don’t mix! 
That’s the message from Wigan  
Council and its partners who have  
created a new team to tackle the 
scourge of underage drinking and  
anti-social behaviour at source. 
Trading Standards officers have 
teamed up with members of the  
council’s Anti-Social Behaviour Unit, 
Community Safety Team and Greater 
Manchester Police as part of a new 
task force that has the borough’s off 
licences firmly in its sights. 
Chief Trading Standards Officer Alan 
Blundell explains: 
“There is a strong link between alcohol 
and anti-social behaviour within our 
communities particularly when it 
comes to young people. 
This new group will be concentrating 
on how young people get access to 
alcohol and what can be done to  
prevent  it. 
One major way that young people get 
alcohol is through off licences. It must 
be said that the vast majority of the 
borough’s off licences abide by the law 
and do all they can to prevent  
underage sales but there are a few 
with who we are still experiencing  
difficulties.” 
The new Alcohol Partnership Group 
will concentrate on those off licences 
identified and will use a range of  
methods to try and reduce underage 
sales. 
“The group has already conducted  

research into this problem and  
identified a number of problem areas 
in the borough where underage sales 
and anti-social behaviour are linked,” 
says Alan.  
“In one example we found that 90 per 
cent of an area’s incidences of  
anti-social behaviour were being  
committed within 500 metres of a  
particular off licence. 
The methods by which young people 
get hold of alcohol 
can be varied and 
can sometimes be  
beyond the control of 
the people working in 
the off licences. 
In some areas we 
have found that 
adults are going  into 
off licences to buy 
alcohol for  children.” 
Anyone caught  
buying alcohol for  
children could face 
prosecution and a 
fine of up to £5,000.  
Wigan’s Trading  
Standards Team is  
currently distributing 
leaflets to all  
off licences warning 
staff and customers 
of the potential pitfalls of doing this 
(pictured).  
“In the past we have used such  
techniques as surveillance and  
test-purchasing with underage  

volunteers to good effect,” says Alan. 
“And we will continue to use these in 
the problem areas we have identified. 
Ultimately we have shown in the past 
that we are prepared to take legal  
action against those selling alcohol to 
children if the problems persist.” 
Alan adds:  “We do not want to take a 
heavy-handed approach, but to work 
with these businesses and offer them 
the help, advice and support they need 

to do the right thing.” 
“The group is also trying to 
help provide more  
meaningful activities for 
young people within their 
communities. 
We are also looking for  
another partner to join this 
group,” says Alan. 
“That is members of the 
community  who are  
experiencing the problems 
of anti-social behaviour and 
underage sales.  The most  
important  way people can 
help, is to let us know if an 
off  licence near them is 
selling to children or if they 
know any adults who are 
buying alcohol for  
children.” 
 
 

Residents can report shops   
selling alcohol or adults buying it 

for children on 01942 827476 

assistance, Consumer Direct will refer 
callers to Wigan Trading Standards 
who will decide on the best course of 
action to help the consumer resolve 
their problem. 
Consumer Direct can give advice or 
information on the following areas: 

• Sorting a problem or  
 disagreement with a trader 

• How to complain to a trader 

• Your consumer rights 

• Pre-shopping advice to help a 
 caller make an informed  

 decision about buying goods 
 or services 

• Advice about buying  
 warranties, buying on credit,  

Consumer Direct, which is the first 
port of call for Wigan residents 
needing consumer advice have now 
been working in partnership with 
Wigan Trading Standards for 12 
busy months.  
It has dealt with over 6000 enquiries 
from Wigan residents, giving initial 
advice on problems ranging from faulty 
cars to lottery scams. 
Consumer Direct’s specially trained 
advisers listen to caller’s specific  
concerns and provide appropriate  
advice or information.  In most cases, 
this should allow consumers to resolve 
the situation themselves.  If further 
help is needed, such as specialist   
in-depth advice or face-to-face  

 
 internet shopping, refunds 
 and replacements 

• How to avoid rogue traders, 
 scams and rip-offs 
Wigan Trading Standards receive case 
referrals from Consumer Direct which 
are more involved or of a criminal  
nature and which may require detailed 
investigation in order to stop a serious 
trading problem which is affecting   
Wigan residents.  
Consumer Direct are available 
on 08454 04 05 06 from 8am to 
6.30pm Monday to Friday and 
9am to 1pm on Saturdays,  
excluding Bank Holidays. 

Clear Off! - Task Force to Tackle Underage Drinking 

Consumer Direct 

You've Been Warned:  

One of the Trading  
Standards' leaflets  

warning people not to buy 
alcohol for children. 
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Environmental Services 
Trading Standards Section 

Town Hall 
Library Street 

Wigan 

Consumers Phone 08454 04 05 06 
Traders Phone: 01942 827476 

Fax: 01942 488405 
Email: ts@wigan.gov.uk 

If you are a member of a 

group or association and would 

like to receive a regular supply 
of this free newsletter Ring Lynn  

On 
01942 827660 

We’re on the Web 
http://www.wigan.gov.uk/services/businessregenerati on/tradingstandards 

For a list of product recalls see the Trading Standards Website at 
www.tradingstandards.gov.uk/consumers 

 

HOW TO CONTACT US 

(OPENING HOURS 9:00AM-5:PM MON-FRI) 

LOOK out for the lights   
That’s the message from Wigan’s Trading Standards t eam this week as they give 
their backing to a campaign to get shoppers clued u p about what’s in the food 
they buy.  

You’re in the supermarket and you’ve got two similar products in your hands. Making the healthy choice is very much 
the flavour of the month but you’re also in a hurry.  
What do you do? 
The Food Standards Agency (FSA) is pioneering a new labelling system for food 
packaging based on the traffic light system and it’s already been taken on by some of 
the borough’s major supermarkets.  
Sainsbury’s and the Co-op are just two of the growing number of retailers who have 
taken the project on board and now many of their products carry the traffic light colours to help busy shoppers make 
their choice.  

Wigan’s Chief Trading Standards Officer Alan Blundell says: “As a nation we are becoming 
ever more health conscious and we know that in Wigan and elsewhere poor diet can be linked 
to ill-health.  
“As we all know if we want to eat a healthy diet we should be cutting down on fats, especially 
saturated fats, salt and added sugar.” 
It works like this:  
a red traffic light stands for high (sugar, salt or fat content), amber  for medium and green for 
low, simple as that. 
The FSA is backing up the campaign with television, radio and newspaper adverts and posters  
outside supermarkets. 
Many of the leading supermarkets, food shops and food manufacturers are using their own  
versions of informative labels on the packaging aimed at allowing shoppers to make informed 
choices. “With the traffic light colours you can see straight away if what you are about to buy has high, medium or 

low amounts of these ingredients based on per 100g of food,” says Alan.  
“You will also see the number of grams of fat, saturated fat and sugar in what is recommended as a typical serving”. 
“So, if you see a red light on the front of the pack, you’ll know the food is high in something you might be trying to cut 
down on.  Amber means the food is not low or high in the ingredient so might be an ok choice whereas green will 

mean low amounts so is the more healthy option.” 
Alan adds; “Of course it’s a matter of personal choice and no-one is saying you must avoid 
foods displaying red traffic lights at all costs.  It’s about striking a balance and anything that 
gives the shopper more information about what they are buying can only be a good thing.” 

• For more information on the Food Standards Agency’s traffic light labelling system visit  
    the FSA website – www.food.gov.uk 

• For more information and advice on a range of consumer-related issues call Consumer    
    Direct on 08454 04 05 06 (calls charged at local rate). 


